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Multiplying Good Org. and others remember
the legendary Cicely Tyson and her film career
The following statement was re-
leased by the Multiplying Good
Organization: 
The Multiplying Good family is
saddened by the passing of our
friend Ms. Cicely Tyson.
Throughout her award-winning
career spanning seven decades,
Ms. Tyson transformed the film
and theater industries for Black
actors. In addition to demanding
equality on-screen, Ms. Tyson
was an influential advocate for
Black Americans' rights off-
screen. We know and will re-
member her to be a fierce
champion of public service. She
graciously lent her time and tal-
ents to Multiplying Good as a
member of our esteemed Board
of Selectors, the group responsi-
ble for choosing our National Jef-
ferson Award recipients.
It was our privilege to know and
work alongside her, celebrating
the very best of America! We will
certainly feel her impact for gen-

World remembers Mary Wilson of the iconic Supremes
From The Root.com 

She was a Motown legend, best-
selling author, music activist,
former U.S. cultural ambassador
and co-founding member of The
Supremes—of which she was
dubbed “the sexy one.” Enter-
tainer Mary Wilson, best known
as the longest-running member
of the group she made famous
alongside Diana Ross and Flo-
rence Ballard (and later, Cindy
Birdsong) died on Monday, Feb-
ruary 8t at her home in Hender-
son, Nev. She was 76.
According to a statement by

longtime friend and publicist Jay
Schwartz provided to The Root
by Universal Music, Wilson died
suddenly. No cause of death has
been given.
The statement further read:
As an original/founding member
of The Supremes, she changed
the face of pop music to become

- Investment in Continuing to
Serve Black Women Deeply,
Bridge Black Culture Globally
via Appointment of New Leader-
ship Roles –

February 9, 2021 (New York,
NY) – ESSENCE, the leading
and only 100% Black-owned
media, technology and com-
merce company at scale dedi-
cated to Black women and
communities, today announced
updates to its executive leader-
ship team.  These appointments
are part of the final phases of the
restructuring process aimed at
positioning the company for con-
tinued growth and maximum im-
pact following its acquisition
from Time Inc.  To date, this
transformation has included,
among other focus areas, build-

our shared goal to close the digi-
tal gap for black women.”
This initiative is part of Google’s
recent $15M commitment to up-
skill Black job seekers, and the
company’s ongoing work to en-
sure the opportunities created by
technology are available to
everyone. To reach the widest au-
dience as effectively as possible,
partner organizations are being
trained in Grow with Google’s
curriculum so they can lead their
own workshops. Created by
Black women for Black women,
this approach represents a model
in which the people teaching the
courses are intimately familiar
with the workplace experiences
of the participants. Participants
can register for workshops at
grow.google/events/.
For more developments, excit-

ing updates and details on how to
support upcoming SGRho /

erations to come, and are grateful
to be part of her legacy.”

***
Ms. Tyson died on January 28,
2021 at age 96. She was born in
Harlem on December 19, 2924.
One of her most notable films
was the 1972 “Sounder” for

a trendsetter who broke down so-
cial, racial, and gender barriers,
which all started with the wild
success of their first number one
song. Formed in Detroit as The
Primettes in 1959, The Supremes

were Motown’s most successful
act of the 1960s, scoring 12 No.
1 singles. They also continue to
reign as America’s most success-
ful vocal group to date. Their in-
fluence not only carries on in

contemporary R&B, soul and
pop, they also helped pave the
way for mainstream success by
Black artists across all genres.
Mary achieved an unprecedented
12 #1 hits with 5 of them being
consecutive from 1964-1965.
Those songs are “Where Did Our
Love Go”, “Baby Love”, “Come
See About Me”, “Stop! In the
Name of Love” and “Back in My
Arms Again” according to Bill-
board Magazine. In 2018, Bill-
board celebrated the 60th
anniversary of Motown with a
list of “The Hot 100’s Top Artists
of All Time”, where The
Supremes ranked at #16 and still
remain the #1 female recording
group of all time. January 21,
2021 marked the 60th anniver-
sary of the day The Supremes
signed with Motown in 1961.
This year, Mary kicked off the
celebration of the 60th anniver-
sary of The Supremes.

Commemorating that milestone
in January during an interview
with the Hollywood Reporter,
Wilson reflected on her history
with the legendary group, which
signed to Motown on January
21, 1961. But the singer’s story
began on March 6, 1944, in

Greenville, Miss., where she was
the eldest of three children born
to Sam and Johnnie Mae Wilson.
The family would relocate to De-
troit’s Brewster-Douglass Proj-
ects in the ’50s, where Wilson
first met future fellow Supreme,
Ballard, in elementary school.
The two would eventually join
forces with Ross and high school
friend Betty McGlown to form
the singing group The Primettes,
so named for the male singing
group then led by Eddie
Kendricks named the Primes.
Barbara Martin replaced Mc-
Glown in 1960, and the quartet
became focused on getting
signed by the then-upstart label
Motown. They were initially
turned down by Berry Gordy, an
anecdote Wilson recounted when
sharing the story of the group’s
eventual signing.

Pioneer in Black women magazines Essence appoints executive team to
lead company’s strategy of realignment and focus on community impact

ing critical operational infra-
structure across finance, human
resources and technology; mak-
ing significant investments
across ESSENCE Magazine,
digital, e-commerce and experi-
ential platforms – resulting in the
brand almost doubling its reach
over three years; expanding plat-
forms for other culturally-rooted
entrepreneurs and businesses
that create economic opportuni-
ties for Black communities; in-
troducing heightened
capabilities, technology, prod-
ucts and touch points that super-
serve the interests of Black
women locally and globally – in-
cluding the launch of ESSENCE
Studios streaming platform; re-
fining organizational culture and
accountability; and developing a
new strategic framework and tar-
geted partner engagement ap-

proach – with more to come.  To
continue the critical work that
they have been leading, Essence
Communications, Inc.
(ESSENCE) has appointed the
following to its C-suite and sen-
ior leadership team, effective im-
mediately: 

Caroline Wanga, Chief Execu-
tive Officer, ESSENCE (& Chief
Growth Officer, Essence Ven-
tures) – Wanga, who has served
as Interim CEO of ESSENCE for
seven months, has been officially
appointed as Chief Executive Of-
ficer.  She joined Essence Ven-
tures, parent company of
ESSENCE, as Chief Growth Of-
ficer in 2020 from Target Corpo-
ration, where she served as Chief
Culture, Diversity and Inclusion
Officer.  Wanga began her Target
career in supply chain, serving in

As an original/founding
member of The Supremes, she
changed the face of pop
music to become a trendsetter
who broke down social,
racial, and gender barriers,
which all started with the
wild success of their first
number one song. Formed in
Detroit as The Primettes in
1959, The Supremes were
Motown’s most successful act
of the 1960s, scoring 12 No.
1 singles. 

a variety of transformational
leadership roles, including mod-
ernizing Supply Chain, Business
Intelligence, Digital and Strategy
capabilities.  Prior to that, she
held several non-profit roles.
Among other accolades, Wanga
has been named Top Executive
in Corporate Diversity by Black
Enterprise and recognized at
Savoy Most Powerful Women in
Corporate America, as well as is
a member of the Executive Lead-
ership Council (ELC), the Tal-
ladega College Board of Trustees
and the American Airlines Com-
munity Council. She previously
served on the Intersectionality,
Culture, and Diversity Advisory
Board for Twitter and as co-chair
of the Retail Industry Leaders
Association (RILA) Diversity &
Inclusion Initiative.  Wanga, who
was born in Kenya, is an innova-

tive and inspirational thought
leader and public speaker and
earned her bachelor’s degree
from HBCU Texas College.  

Latraviette D. Smith-Wilson,
Chief Strategy & Engagement
Officer – Smith-Wilson, who
also serves as Chief Strategy Of-
ficer for Essence Ventures (par-
ent company of ESSENCE), has
joined ESSENCE as Chief Strat-
egy & Engagement Officer.  In
this newly-created role, the fol-
lowing teams will report to her:
Business Development/Sales,
Marketing, Content, Creative,
Experiential, Video, and Stake-
holder Engagement (PR, talent,
and strategic partnerships).  With
20-plus years of global experi-
ence building brands through a
lens of purpose, social impact
and inclusion and a career span-

ning journalism, marketing &
communications, DEI and busi-
ness strategy, Smith-Wilson has
worked and held senior leader-
ship roles across newsrooms,
agencies, Fortune 100 compa-
nies, and entrepreneurial ecosys-
tems, including Sundial
Brands/Unilever, American Ex-
press, Edelman, Deloitte and Na-
tional Urban League.  She has
been recognized by Black Enter-
prise –  Next Generation Women
of Power, Café Mocha – Power-
house Award/Outstanding Busi-
ness Leadership, Ebony –
Women Up, and Forbes – Black
Women Leaders to Follow,
among others.  Smith-Wilson is a
board member and the immediate
past Chair of the Board of
Harlem United and has previ-
ously served on the board of the

Sigma Gamma Rho Sorority, Inc., joins Google Initiative to provide 100,000 Black
women with career development and digital skills training over the next year 
The Program is a Partnership
with Dress for Success, The
Links, and four National Panhel-
lenic Sororities 

Created by Black Women for
Black Women, Program Aims to
Equip Group Disproportionately
Impacted by Unemployment with
Critical Digital Skills Needed for
Today’s In-Demand Jobs

CARY, NC, February 12, 2021
—  Sigma Gamma Rho Sorority,
Inc. (SGRho), joins Grow with
Google: Black Women Lead, a
new initiative to provide 100,000
Black women with career devel-
opment and digital skills training
by spring 2022. The initiative is
a first-of-its-kind partnership
with six organizations led by
Black women: Dress for Suc-
cess, The Links, and four of the
National Panhellenic Sororities:

Alpha Kappa Alpha, Delta Sigma
Theta, Sigma Gamma Rho, and
Zeta Phi Beta. Over the course of
the next year, Grow with Google
will work with the partner organ-
izations to offer leadership devel-
opment and digital skills training
to support Black women nation-
wide.
The program is launching at a

crucial time for Black female job
seekers. Women account for 56%
of workforce exits during the
COVID-19 pandemic, and Black
women accounted for 154,000
jobs lost in December alone.
Today, one in six Black women
are unemployed, and dispropor-
tionately work in sectors im-
pacted by economic downturns.
Grow with Google’s Black
Women Lead program aims to
help close these gaps by working
with the partner organizations to
provide essential digital skills

training in their communities.
“Google is proud to stand with

Dress for Success, the Links, and
four of the National Panhellenic
Sororities to help more Black
women get access to the digital
skills and career development
needed to enter today’s most in-
demand jobs,” said Melonie
Parker, Chief Diversity Officer,
Google.

“Uniquely positioned, Sigma
Gamma Rho Sorority is an or-
ganization established by seven
educators who sought to em-
power women through both
scholarship and service,” states
Rasheeda S. Liberty, Interna-
tional Grand Basileus of Sigma
Gamma Rho Sorority, Inc.
“Today,[February 12, 2021] we
are excited to continue our rich
legacy with the ‘Grow with
Google’ initiative as it affords us
yet another opportunity to coach,

train and develop women of
color and fulfill our mission of
Greater Service, Greater
Progress.’”
The initiative’s workshops in-

clude resume building, interview
training, design thinking for en-
trepreneurs, how to make busi-
ness decisions with analytics,
and the fundamentals of online
marketing. Dress for Success
will offer additional career serv-
ices including interview prepara-
tion, mentorship, and networking
to women participating in the
program.
Rasheeda S. Liberty adds, “To

signal our commitment to this
partnership, we have already
hosted two resume building
workshops attended by over
1000 sorority members - and this
is just the beginning. Over the
next 18 months we look forward
to sharing our progress towards

Please see page 8

Grow with Google partnered
events, visit
www.SGRho1922.org, or stay
tuned to @SGRhoUpdates on
social media.
Sigma Gamma Rho Sorority,

Inc. was founded by seven edu-
cators on November 12, 1922 at
Butler University in Indianapo-
lis, Indiana. The sorority has
more than 500 chapters in the
United States, Bahamas,
Bermuda, Canada, Germany,
Korea and the U. S. Virgin Is-
lands. Members aim to enhance
the quality of life within the
community through public serv-
ice, leadership development and
education of youth. Sigma
Gamma Rho addresses concerns
that impact society educationally,
civically and economically.
Grow with Google was started

in 2017 to help Americans grow

Please see page 9

Original
Supremes
were (L-R):
Florence Bal-
lard, Mary
Wilson, and
Diana Ross.
The trio was
one of the
dominant
forces which
made Motown
Sound world
famous. 

(Photo/Wiki
commons)

Multiplying Good Co-founder Sam Beard smiles with Cic-
ely Tyson (far right) and a guest at the 1983 Jefferson
Awards. (Photo/Courtesy: Multiplying Good)

which she was nominated an
Academy Award, making her
one of the few Black Americans
with such a distinction. Her body
of work brought her an Honorary
Academy Award, several Acad-
emy Award nominations, three
Emmy Awards, a Tony Award,

University (1865) and Clark Col-
lege (1869).  Clark Atlanta Uni-
versity continues a 150-year
legacy rooted in African-Ameri-
can tradition and focused on the
future.  Through global innova-
tion, transformative educational
experiences, and high-value en-
gagement.  CAU cultivates lifted
lives that transforms the world.
Notable alumni include: James
Weldon Johnson; American civil
rights activist, poet, and song-
writer (Lift Every Voice and Sing
"The Black National Anthem";
Ralph David Abernathy Sr.,
American civil rights activist;
Congressman Hank Johnson,
Georgia District 4; Kenya Barris,
American award-winning televi-
sion and movie producer; Kenny
Leon, Tony Award-winning
Broadway Director; Jacque
Reid, Emmy Award-winning
Television Personality and Jour-
nalist; Brandon Thompson, Vice
President of Diversity and Inclu-

Ms. Cicely Tyson 

four Black Reel Awards, a Screen
Actors Guild Award. Among her
numerous works were: The Au-
tobiography of Miss Jane
Pittman, Oldest Living Confed-
erate Widow, Diary of a Mad
Black Woman, How to Get Away
with Murder.

sion for NASCAR; Valeisha But-
terfield Jones, Chief Diversity
and Inclusion Officer at the
Recording Academy. To learn
more about Clark Atlanta Uni-
versity, visit www.cau.edu.
Diageo is a global leader in bev-
erage alcohol with an outstand-
ing collection of brands
including Johnnie Walker,
Crown Royal, Bulleit and
Buchanan's whiskies, Smirnoff,
Cîroc and Ketel One vodkas,
Casamigos and Don Julio tequi-
las, Captain Morgan, Baileys,
Tanqueray, and Guinness.
For more information about Di-
ageo, their people, brands, and
performance, visit
www.diageo.com. Visit Diageo's
global responsible drinking re-
source, www.DRINKiQ.com, for
information, initiatives, and ways
to share best practices. Follow at
Twitter and Instagram for news and
information about Diageo North
America: @Diageo_NA.

Clark Atlanta receives permanent
endowment from  Diageo
from page 2


